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Managing Your Money 

STAN’S WORLD—DOG GONNIT! (ACT 2) 

Stan’s World has go en more interes ng of late but in a good way. Before shar-
ing more, let’s recap - in one word - the singular highlight from the last Stan’s 
World: Puppy! 

As men oned, John drove to Maine on March 3 to pick up two English Cream 
golden retrievers. (English Cream means they’re white in color.) Keeping John 
company on his ride back to New Jersey were two quivering brothers, each 
weighing about 9 lbs.   

Over the past couple of months, as measured by weight gain, New Jersey has 
agreed with these two guys, as Sully (our puppy) is already up about 8 lbs. and 
on the way to 70 to 90 lbs. Of some significance is that I’ve picked up Sully 
about 3,500 mes over the past month, and kneeled and bent about 2 million 

mes. Suffice it to say that yoga, Pilates, an ellip cal, and a NordicTrak bike on-
ly modestly prepared me for endless squa ng and li ing. (I truly mean end-
less…) 

Aside from my new, extraordinarily buff appearance (admi edly, an assess-
ment made only by me), Sully has provided that which every dog owner 
knows: affec on and uncondi onal love. (The uncondi onal love is most prom-
inent when you’re holding his dog bowl filled with food. I’m also coun ng 
thousands of bite marks as affec on.)  

Having a puppy is hard work, and I’m not sure I would recommend it to all sen-
iors. (I might recommend a dog, but not necessarily a puppy.) Sully gets walked 
in the rain. He gets walked in the dark. In the sun. In the snow. In the cold. 
Some mes late at night, other mes early in the morning. My free me has 
dwindled to zero. By 9 pm, I’m so red I can’t spell S-T-A-N. (We once had 
three kids, two cats, and a big dog, all simultaneously. Now, there are two of 
us, and one of him, and he’s winning!)  
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STAN’S WORLD— DOG GONNIT! (ACT 2, CONT’D) 

Suffice it to say that, like new parents, Sully dominates the conversa on. To have room for pic-
tures of Sully, I’ve deleted all the pictures of my grandchildren on my iPhone. (I’m sorry, but I 
need space for Sully’s photos, Sully’s videos, and videos of Sully with his brother, Teddy.) If you 
have children, you may remember conversa ons from when they were li le, focusing on cer-
tain, um, bodily func ons. Yep, that’s us now.   

Aside from the physical workouts and uncondi onal love, I may be benefi ng in another way 
from having Sully around. Recently, I spoke to my doctor about whether I might need some 
sort of medica on to lengthen my sleep pa ern, as the evidence is becoming more and more 
convincing that we all need a certain amount of REM sleep to func on at our peak self. While I 
can’t confirm if I’ve ever been at my peak self, I can confirm that I haven’t slept this much in 
decades. (If I sound crisper during our next call, thank Sully.)  

If you’re wondering how this relates to personal finance, let me assure you it doesn’t. Except it 
does. In my eyes, personal finance has always meant so much more than money. It includes 
good health, a sound mind, and improving your odds for increased longevity. If buying a puppy 
contributes to any of those goals, then I win. What’s the point of working for decades, saving 
money, and a emp ng to grow your por olio, if you won’t enjoy the fruits of your labor? If 
you’re not going to buy a puppy to bring you joy, what is your plan?    

TAP YOUR CREDIT CARD’S PERKS AND PROTECTIONS 

U er the words “credit card,” and reac ons can run the gamut. At one end of the spectrum 
are people who never use a credit card because they do not want to end each month with 
debt. They focus on paying for all purchases with cash, or by using a check or debit card. 
(When a credit card balance is not paid in full when due, typically high interest charges begin 
to accrue.)  

At the other end of the spectrum, some people have learned to use credit cards in the most 
effec ve ways imaginable. There are even websites to help you (a) research the best credit 
cards for your usage and interests, and (b) learn when and how to use the miles/points you 
earn using said credit cards. (As an aside, the story is told that the man behind The Points Guy, 
Brian Kelly, borrowed $10,000 from his parents in 2010 to start a credit card blog. Two years 
later, Bankrate.com purchased that blog for over $20 million! Yes, there’s money in credit 
cards!) 

While many credit card users know how to accumulate points to pay for hotels, flights, and 
certain other ‘stuff,’ there are also benefits you may not be aware you have, and many can 
even save you money1. 
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TAP YOUR CREDIT CARD’S PERKS AND PROTECTIONS (CONT’D) 

Travel Help: “Insurance for trip cancella on or interrup on kicks in if your prepaid or non-
refundable flight is canceled…Although the coverage limits vary, you will generally get the 
most comprehensive insurance benefits with travel cards that have annual fees.” In addi on, 
“your card may also offer benefits that can get you through airport security or customs quick-
er. Several travel cards offer a statement credit to cover TSA PreCheck or Global Entry. As a bo-
nus, your card may cover you for CLEAR, the biometric iden fica on scanner at the airport, in 
full or at a discounted rate.” Some card issuers also offer travel agency features. Finally, “If you 
decide to book a rental car through your credit card travel portal or directly with a credit card 
company, you may also have rental car insurance as a perk.” 

Dining and Entertainment: “Food-delivery memberships and discounts are among the trendy 
benefits now…” to include, some mes, a complimentary or discounted, DashPass. Credit cards 
also offer discounts for streaming services (think Disney+, Hulu) or media (Sirius XM, New York 
Times). If you like to a end concerts or spor ng events, some companies offer their cardhold-
ers early access to purchase ckets. Perhaps you’d even like to play on a private golf course? 
And if you love a good museum, look for discounts with the card(s) you hold.  

Shopping: Digital coupons abound if you purchase items through your card website. Not only 
might you get a statement credit, but some issuers allow you to build up points that can be ex-
changed to purchase even more ‘stuff.’ If online purchases are damaged when you receive 
them or stolen by a porch pirate, some cards offer insurance from the . Others offer replace-
ment insurance if an item is broken within 90 days of purchase. Further, warran es may also 
be extended past the period offered by the manufacturer, a benefit many cardholders o en 
overlook.  

Credit Monitoring: “Your benefits may include credit monitoring and iden ty-the  protec-
on…” These services may “track your Social Security number, scan the “dark web,” and send 

alerts about credit inquiries or new accounts.” You may also receive alerts if your credit score 
changes. Also, check to see if your card covers you for iden ty the  protec on, a very valuable 
benefit if your iden ty is ever stolen. Are you paying extra for insurance on your new 
smartphone? If you bought it with certain credit cards, that protec on might already be 
offered.  

Fraud Protec on: Perhaps the best benefit of all involves fraud protec on. “If someone uses 
your credit card fraudulently, federal law limits your liability to $50. American Express, Discov-
er, Mastercard, and Visa assume all liability for unauthorized purchases.” Even more protec-

on against fraud is afforded to certain cardholders who can disguise credit card purchases 
with virtual credit card numbers when buying online. Thus, a security breach at the merchant 
where you made a purchase would not result in your credit card number being stolen. 
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DID YOUR PLAN WORK? 

You’re probably familiar with the name Dimensional because there are likely one or more Di-
mensional mutual or exchange-traded funds in your por olio. We also o en cite research 
from Dimensional in our newsle ers and memos we write to our clients.  

Dimensional was founded on the philosophy that there are certain financial characteris cs, or 
factors, that can be reliable predictors of future performance. There is no ac ve trading; all de-
cisions are based on exhaus ve research. At Dimensional, the research staff are the rock stars, 
not the fund managers. Their long-term horizon and research-driven philosophy align perfectly 
with what we think is best for our clients. 

Thus, it should come as no surprise that we again cite Dimensional as we work through the lat-
est crisis to face investors: bank failures.  

To paraphrase David Booth (Dimensional’s founder), consider December 2019, when 
“Unemployment, interest rates, and infla on were at historically low levels.”2,3 What would 
you have done with your por olio if someone had told you:  

 A global pandemic (COVID) would hit. 
 FAANG stocks (e.g., Facebook (now Meta), Amazon, Apple, Ne lix, and Google) 

would soar, and then drop. 
 Meme stocks would soar (e.g., AMC and GameStop), and then drop.  
 Bitcoin and other cryptocurrencies would soar, and then drop. 
 Infla on would spike to the highest level in decades. 
 Russia would invade Ukraine, causing geopoli cal uncertainty.  
 Mul ple bank failures would upend the U.S. banking system. 

Our hunch is that you would have directed us, as your financial advisors, to sell everything and 
go to cash. Perhaps you would have just cashed out and shoved dollars under your ma ress. 
In other words, knowing these events ahead of me would have probably caused you to pre-
dict that your por olio would lose a lot of money, thus jeopardizing your future. Fortunately, 
at least going back 39 months, you would have been wrong.  

Look back at the value of your por olio on December 31, 2019, and compare it to the value on 
March 31, 2023. Which is higher? To quote Booth: “The conclusion I hope you reach is that it’s 
unrealis c to think you can outguess markets.” 
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DID YOUR PLAN WORK? (CONT’D) 

Sta s cally speaking, even if you had a empted to ptoe your way through all the market-
ra ling events listed above, it’s almost certain you would not have fared nearly as well as you 
did. (To quote Professor Kenneth French, a director on Dimensional’s board: “When choosing 
my own investments, I remind myself that most overconfident investors don’t realize they are, 
and that client (trading) fees pay for most investment manager’s yachts.”)  

If you planned to grow your por olio over the past three-plus years by staying in the markets 
and periodically rebalancing, then, yes, your plan worked.   
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S.F. Ehrlich Associates, Inc. 

has been providing finan-

cial advice on a fee-only,  

independent basis for over 

25 years.  

Managing Your Money is 

compiled en rely by  

Stanley F. Ehrlich and  

John Zeltmann. 

Ques ons or comments 

are always welcome (and  

encouraged!). 

Did we men on?  If you have a friend or family member who you 

think might benefit from a discussion with us about financial 

planning and asset management, please pass along our phone 

number and email address.  Long-term growth is not only crucial 

to por olios, it’s also cri cal to a business. 

If you have a friend, co-worker, or rela ve who’s in need of fi-

nancial advice due to a pending or actual job loss, please give 

them our contact informa on.  We’re always glad to speak pro 

bono with people who need a hand. 

CLIENTS: Please remember to contact S.F. Ehrlich if: a) there are 

any changes in your financial situa on or investment objec ves, 

b) you wish to impose, add or modify any reasonable restric ons 

to our investment management services, or c) you’ve changed 

your permanent residence.

S.F. Ehrlich Associates, Inc. 

15 Alden Street, Suite 12 

Cranford, NJ 07016 

Fax: (908) 789-1115 

Please remember that past performance may not be indica ve of future results.  Different types of investments involve varying degrees of risk, and there 

can be no assurance that the future performance of any specific investment, investment strategy, or product (including the investments and/or invest-

ment strategies recommended or undertaken by S.F. Ehrlich Associates, Inc. (“SFEA”), or any non-investment related content, made reference to directly 

or indirectly in this newsle er will be profitable, equal any corresponding indicated historical performance level(s), be suitable for your por olio or indi-

vidual situa on, or prove successful.  Due to various factors, including changing market condi ons and/or applicable laws, the content may no longer be 

reflec ve of current opinions or posi ons. Moreover, you should not assume that any discussion or informa on contained in this newsle er serves as the 

receipt of, or as a subs tute for, personalized investment advice from SFEA.  To the extent that a reader has any ques ons regarding the applicability of 

any specific issue discussed above to his/her individual situa on, he/she is encouraged to consult with the professional advisor of his/her choosing.  SFEA 

is neither a law firm nor a cer fied public accoun ng firm and no por on of the newsle er content should be construed as legal or accoun ng advice.  A 

copy of SFEA’s current wri en disclosure Brochure discussing our advisory services and fees is available upon request. If you are a SFEA client, please 

remember to contact SFEA, in wri ng, if there are any changes in your personal/financial situa on or investment objec ves for the purpose of reviewing, 

evalua ng, or revising our previous recommenda ons and/or services, or if you’ve changed your permanent residence. 

John Zeltmann, CFP®, CFA 

Phone: (908) 789-1944 

jzeltmann@sfehrlich.com 

Stanley F. Ehrlich 

Phone: (908) 789-1100 

stan@sfehrlich.com 

1 “Tap Your Credit Card’s Perks and Protec ons.” Kiplinger's Personal Finance, Jan. 2023. 

2 Booth, David. “This Has Been a Test: Developing a Financial Plan You Can S ck with.” Dimensional, 20 Dec. 2022. 

3 French, Kenneth R. “Five things I know about inves ng. ” Dimensional, 17 Mar. 2022. 

 


